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TODAY WILL BE ABOUT:

1. WHAT IS STORYTELLING

2. HOW TO FIND THE RIGHT STORY

3. HOW STAND OUT WITH STORYTELLING / Responsible Storytelling
4. HOW DO YOU TELL A STORY AND TO WHOM

5. COMMON MISTAKES IN STORYTELLING



WHAT IS STORYTELLING




WHAT IS STORYTELLING

Meaning of Storytelling in Marketing

Top Priorities for

B2C Content Creators * Storytelling is not only the latest
trend, it’s a Must in today’s world.

73%
* Storytelling is one of the most of

important (content) marketing tool.
* Storytelling is engaging content.

* Storytelling is the most effective
way to differ from your competitors.




WHAT IS STORYTELLING

Content informs — Storytelling inspires

* Storytelling is everything you tell to
your audience by creating a picture.

* A video of production is Storytelling

* Pictures of “behind the scenes” on
Social Media is Storytelling

* “5 reasons to buy our product” is
Storytelling




WHAT IS STORYTELLING

A good story ...

IS AUTHENTIC IS CREATIVE CREATES AN
EMOTION

CREATES A PERSONAL

CONNECTION TAKES AN AUDIENCE ON A

JOURNEY WITH A BRAND
INSPIRES AN ACTION

INCREASES REVENUE, BELIEVE IT OR NOT




WHAT IS STORYTELLING

Storytelling in videos

An example:

#OpenYourWorld
'‘WORLDS APART

P> »l o) 0:00/4:25



https://www.youtube.com/watch?v=etIqln7vT4w

WHAT IS STORYTELLING

Storytelling in pictures
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show them
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WHAT IS STORYTELLING

Storytelling on websites

Timberland & MEN WOMEN  KIDS  RESPONSIBILITY Search for... EeNnd O @@ 0 ¥@

TIMBERLAND OUTLET SHOP UP TO 50% OFF

Storytelling is
a MUST-HAVE
for every
website.

FAMILY CANVAS

Draw scensries of your summer ssason with the new Canvas shoes
collection. Perfect for the whols family, it makes stepping info the

warmest 5eason 2asy.

SHOP NOW

Jd

FEEDBACK +




WHAT IS STORYTELLING

Storytelling on Social Media
?HM ?:‘::yaﬂﬁ:i';-ﬁ- Fosts @ PUMA @

28 May at 19:07 - Q o
Eling, bling! ~ Vreme je za novi

L t Wheel of Suede. Cop now: https://go.puma.com/ShopSuede
favorit. Koji komad nakita fi planir - acosle o

Bling, bling!  fime for new su esterday at 14:40 4

necklace is our favorite. What ¢

in the new season? #Um Cn-court or ofi-court™?

£} - Rate this translkation

Discover the Lacoste x

Storytelling campaigns on
Social Media are one of the
most successful Content
Marketing tools of our times.

Lacoste X Roland-Garro

Exclusive collection

QO ==+




WHAT IS STORYTELLING

Storytelling in Communication

It’s also important to tell
the right stories in daily
business conversations...




HOW TO FIND
THE RIGHT STORY



HOW TO FIND YOUR RIGHT STORIES

SMART Goals
What do you want to
M achieve in your area of
focus?

M M. ; . Why is this goal
M Meaningful _ important to you?

z . What steps will you take
A Action Oriented S atbiciails

How do you know that
R Realistic you can achieve this
goal?

By when do you want to
T Timely achieve this goal?

Define your Content Marketing Objectives

What is your objective?

- Do you want to sell?

- Do you want to raise awareness?

- Do you want to build a community?

IUSE YOUR DEFINED GOALS!




HOW TO FIND YOUR RIGHT STORIES

The Who — Target Groups

“Everyone” as target group is never an

@ | | option
]
f@[“ﬁ\\ Z IUSE THE DEFINED TARGET
PERSONAS!

markefing oo peoapie wh possess these charpoiensgics,




HOW TO FIND YOUR RIGHT STORIES

Where to look for your stories

Some tips for good brand
stories:

1. Your personal story (how
did you start, your personal
motivation, a crucial event,
etc.)

2. A story around your USPs.

3. How your business helps
the target persona,

community?
4, Tge story qf vol:r | This is where you look
product/service/business. for your stories.



Find your right stories

1. Repeat overall goal.
2. Name your target persona for the storytelling.
3. How does objective and target persona align with your WHY (brand values)

4. Define storytelling idea or concept.

5. Define the goal of the storytelling idea.




Question

Storytelling idea

Overall Goal

Target persona for
Storytelling idea

How does it
reflect your brand

Call to Action

Storytelling Idea 1

BRAINSTORMING STORYTELLING #1

Storytelling Idea 2



BRAINSTORMING STORYTELLING #1 — HOMEWORK

Question Storytelling Idea 1 Storytelling Idea 2

Storytelling idea

Overall Goal
Target persona for
Storytelling idea

How does it
reflect your brand

Call to Action



BRAINSTORMING STORYTELLING #2




BRAINSTORMING STORYTELLING #2- HOMEWORK




HOW DO YOU STAND OUT

WITH STORYTELLING



HOW TO STAND OUT WITH STORYTELLING

Step 1: Be authentic




HOW TO STAND OUT WITH STORYTELLING

Step 2: The responsibility of communication

1. CUSTOMERS

It is not enough to only have your customers defined and
4. COMMUNITY happy. Your business serves a much broader group of
stakeholders, and all of them require a special set of
communication approaches.

3.EARTH

1. Include stakeholders in your story.
2. Tell the stories to your stakeholders.

5. INVESTORS 2. CO-CREATORS



RESPONSIBLE STORYTELLING

3.EARTH

5. INVESTORS

1. CUSTOMERS

4. COMMUNITY

2. CO-CREATORS

What is Responsible Storytelling?

Responsible Storytelling telling stories
that tackles social issues, environmental
issues or community issues.
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RESPONSIBLE STORYTELLING

Examples for Responsible Storytelling

Responsible
CLOSEL NOWY: U CAN
MINDS CAN'T i '
EMINDS CAY Storytelling

HEINEKEN 0.0
. examples:
(e can.
T — HearingHands
== SustainableFashion
TheWorldPiece
EUROBONUS MEMBERS ARE JoinTheRevolution

ONE SUSTAINABLE STEP AHEAD

: i EUROPE'S
i ® (807 8 LOWEST FARES.
LOWEST EMISSIONS BN

AIRLINE



https://www.youtube.com/watch?v=UrvaSqN76h4
https://www.youtube.com/watch?v=s4xnyr2mCuI
https://www.youtube.com/watch?v=0L48Ab4W8m0
https://www.youtube.com/watch?v=b5FoXLxpFPk

Stand out with your Storytelling

1. Name 2 other responsibility fields of your business rather than your
customers

2. Define how you could include or build a story around them

3. Define what information/story they need from you




RESPONSIBLE STORYTELLING




RESPONSIBLE STORYTELLING - HOMEWORK




HOW TO TELL A STORY

AND TO WHOM



WHAT’S IMPORTANT IN STORYTELLING?
The Who — Target Groups

“Everyone” as target group is never an
option

@ |
IUSE YOUR DEFINED TARGET

S ® i
f ﬁ?\\ N PERSONAS!

Identily thi: charadiensoecs of your Bhal oemomir, Fous your
rmarieting on peopie who pogeess these charscienstics,




HOW TO YOU TELL A STORY AND TO WHOM

The Art of Storytelling

* Define how to get best to the defined
objective of your story

* Define a structure for your story e.g.
STAKES - Story in chapters

- Countdown to an event

- Interactive Storytelling

pisrupTion ¥ Define emotion and channels
for your story.

MENTOR

ANTAGONISTS



How do you tell a story and to whom

1. Name channels (online/offline) where you find your target persona
2. Choose a structure that fits the story (countdown, chapter, ranking etc.)

3. Define an emotion of your story

(Note: Make sure your visual identity and Brand Voice is reflected in your
storytelling.)




Storytelling idea

Max 3 channels
where you
find the persona

Structure for
your story

Emotion of
your story

CHANNELS, STRUCTURE AND EMOTION



Storytelling idea

Max 3 channels
where you
find the persona

Structure for
your story

Emotion of
your story

CHANNELS, STRUCTURE AND EMOTION - HOMEWORK



Pillars of your Storytelling concept @




MOST COMMON MISTAKES

IN STORYTELLING



MOST COMMON MISTAKES IN STORYTELLING

Common mistakes and how to avoid them

1. Don’t shock your audience.
* Stay grounded, authentic and carefully filter the information to communicate.

2. Don’t give too much information (in order to be authentic).
* Storytelling is not a diary. Filter and plan your content carefully.

3. Don’t fail to go deep and don’t forget to tell the most important parts.
*In order to reach a wide audience, storytellers often fail to go deep. In-depth will make your listeners

wanting to come back.

4. Don’t hide your failures.
* In order to be authentic, it’s important to stay human.

5. Don’t treat Storytelling as an add-on or ‘nice-to-have’.
* Storytelling is an ongoing process and needs to be analysed and adapted.



HAPPY HOMEWORK!

“If we change the way we communicate, we change society.”
- Clay Shirky
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